
Foodbank Victoria

Prelude
Foodbank Victoria was looking for a PR partner to help increase fundraising, brand awareness, 

and generate greater word of  mouth around the issue of  hunger in our own backyards. Brought 

on to support its awareness campaign, The Big Breakfast, Foodbank enlisted Mkt. in 2015 and 

2016 as its full time PR partner as it launched more exciting initiatives to eradicate hunger.

Stories told
Part of  this story was to educate Victorian media of  the 1 in 6 Australians who experience 

hunger each year, these are no longer the people on the streets, but the people living in our 

streets. 

With so much happening internally at either a local, regional, state-wide or national level, Mkt. 

generated news of  Foodbank’s programs and campaigns, which drove fundraising and clear call 

to actions in the media. Mkt. introduced a robust blogger and influencer program for the first 

time ever, successfully enlisting the help of  local influencers to tell stories and get behind the 

cause resulting in media and social media coverage as well as strong, long-lasting relationships.   

Happily Ever After
•	 The stories we’ve told: 967

•	 Those who have heard and seen: 44,810,573

•	 Examples of  influencers joining the food fight: Meshel Laurie (KISS),  

Ash Pollard (MKR), Tasia and Gracia (MKR),  

Georgie Coghlan (The Project)




